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1.BEREMNEIL ( Ambient & Activation ) -~ 2.Z:fE#E ( Audio & Radio) 3.BEEWK
( Billboard ) * 4. mhEE ARNS ( Branded Content ) * 5. m & A M 178 ( Branded
Entertainment ) - 6.EIE%&H ( Creative Strategy ) - 7.E&&HEI%T ( Creative Use of Data ) - 8.1F
=¥ TEEEIFT ( Creative in B2B) ~ 9.2F8&I%T ( Creative in PR) ~ 10.5%5tT ( Design ) ~ 11.80fi
( Digital ) ~ 12.BE341788 ( Direct ) ~ 13.38& ( Evolution ) ~ 1442 ( Health & Wellness ) :
15 FE-FMATE ( Health & Wellness-Craft ) - 16. 22585t ( Integration ) ~ 17.Z %S

( Music & Sound ) 18 F %%/ (Music Video ) ~ 19.3E&#t ( Non-traditional ) ~ 20.48 =%
F (Online Film ) - 21.6185 5t ( Package Design ) - 22.2%%m ( Pharma & Medical ) -~ 23.8
2 - A T2 ( Pharma & Medical -Craft ) - 24.;8% ( Poster ) - 25.E0f&l ( Print) - 26.21E
M#E A EAE ( Production & Post-Production ) -« 27.f8 2 £ % ( Transformative Business
Impact ) ~ 28.EBfREF (TV & Cinema ) - 9.1t B HFLE S ( Use of Social Media &

Influencers ) 3

3
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SEEH XU 2T (USD) B B A

1.BBEIRIEAE(E ( Ambient& Activation ) $795 - 16.22 555 ( Integration ) $1,100 -
2. 5 AERE ( Audio & Radio ) $495 $575 17.ZL4FE R ( Music & Sound ) $495 -
3.EF&E%EMW ( Billboard ) $745 $875 18.5#£% K/ ( Music Video ) $495 -
4.mEEAXNE (Branded Content ) $1,200 $1,500 19.3E/E#: ( Non-traditional ) $875 -
5.mhEE AMTT# ( Branded Entertainment ) $1,200 $1,500 20.#8 £/ ( Online Film) $825 $1,000
6.BI= KM ( Creative Strategy ) $795 - 21. 885885t ( Package Design ) $475 -
7. & EIF ( Creative Use of Data ) $795 - 22.B8% 0 ( Pharma & Medical ) $795 $1,000
8.1EZE ¥ FZEEIFT ( Creative in B2B ) $795 - 23. B mp- 1A T2 ( Pharma & Medical —Craft ) $795 $1,000
9.AFFEI#1 ( Creative in PR) $795 = 24 7845 ( Poster ) $745 $875

0.5%5T ( Design ) $600 $700 25.E0fI ( Print) $745 $875
11.8({u ( Digital ) $795 - 26. BUERE HEAZL/E ( Production & Post-Production ) $575 $700
12. BT ( Direct ) $875 - 27 (%% 5 ( Transformative Business Impact ) $1,150 -
13.22 & ( Evolution ) $1,200 - 28.EHRES (TV & Cinema ) $825 $1,000
14425 ( Health & Wellness ) $795 $1,000 29.f1ZFHHEASEIFZE S (Use of Social Media & Influencers ) $795 -

15 - MiF £ ( Health & Wellness-Craft ) $795 $1,000
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/ BEIREFE{E3E Ambient & Activation / / BE585T48 Billboard /

m_;

Rejected
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"Rejected Ales" "Burger King", "McDonald's", "Wendy's

Howatson+Company, Australia alma DDB, Miami


https://2018.liaentries.com/winners/
https://2022.liaentries.com/winners/#grands-panel
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£ Gold

#2 5148 Design/

‘WE TURN THE ICONIC
MINI LOGO WINGS INTO
ICONIC DESIGN ELEMENTS

"MINImalism"

SERVICEPLAN Germany, Munich
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/845 Digital: Mobile Advertising/

HackcMarket

Thanks AirDrop for helping us turn our competitor’s display phones into our billboards.

without

The iPhone the carbon
You love, footprint
; you hate.

"Hack Market"

Marcel, Paris

+100M

total people
reached

+27%

refurbished.

|le
“THIS IS NOT JUST A HACK,
THIS IS HACKTIVISM.”

“A NICE WAY *A CLEVER HACK TO

» REDUCE OUR
QR T EARTH DAY. ENVIRONMENTAL IMPACT.”
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https://2018.liaentries.com/winners/
https://2022.liaentries.com/winners/#search
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FR1Z Silver

/ BB AN IRL44E Branded Entertainment/ / 7848 Poster: Art Direction Campaign/

Reverse Selfie

How Dove is reversing the effects of toxic retouching apps

WEBFROUGHHT

—IMBACKK

"McEnroe vs McEnroe" "Freya", "Grace", "Isabel", "Madeleine"

FCB New York, New York Ogilvy UK, London


https://2018.liaentries.com/winners/
https://2022.liaentries.com/winners/#search
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#i 22 Bronze

/ BEIREFE{EEE Ambient & Activation/

"Plastic Fishing Tournament"

We Believers, New York

SOFROMNOWON | swes
SECOND INCOME !’ +20TONS
!l OF PL

ASTIC

BY SELLING PLASTIC

HERMEN HAVE DRAWN

~'% LONDON
Ny II{IWTERNATIONAL

//, }‘ 1

/ BEEEET R Integration: Automotive/

"Apple Pie Hot Dog"

Commonwealth / / McCann / Detroit
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https://2018.liaentries.com/winners/
https://2022.liaentries.com/winners/#search
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